EFFICIENT MARKETING FOR AGRICULTURE
CHAPTER 1
INTRODUCTORY
THE marketing of farm products presents a Held of popular interest of the very highest importance. Scarcely a family or an individual in modern countries escapes the good or the evil effects of the* marketing system. In fact the daily activities of consumers and of producers, considered either as individuals or as groups, an* affected in a remarkable degree by the character of marketing.
Marketing is a Complex Economic Problem. The widespread and ramifying forces of marketing, in bringing individuals and groups into economic relationships, present to the observer some of the most complex phases of economic relationships. As a study, therefore*, marketing farm products must be classified as dealing with a specialized phase of human relationships. It constitutes one branch of economics which, until recent years, has been uruleremphasized. When search is made for an explanation of the tardy public interest in marketing there is no lack of adequate answers. The increasing productivity of industry and agriculture since 1776 has been amazing. In a very real sense marketing as an important phase of economics dates from the Industrial Revolution and to it owes its origin. Before this landmark in history, "1776," the political Declaration of Independence for America and the gradual economic emancipation from hand power and hand machinery for the world, farming was